he BBQ U faculty is pleased to

report that its quest to learn the
secrets of America’s most successful
barbecue operations is truly starting
to get to the meat of the matter.

We can now say, with firsthand
experience, the business of barbecue
is conducted largely behind smoke
screens. It is a mysterious world of
low voices and whispered information
about secret recipes and special
seasonings. Private reserves of rare
hardwoods burned for unique aromas
and flavors may not be the only fuel
behind the success of a place. Case
in point: we heard a rumor about
Burt Reynolds and Farrah Fawcett.

It was all we needed to hear. We
were headed for Corky’s Bar-B-Q in
Memphis, Tennessee.

Thirteen consecutive years the
readers of Memphis Magazine have
voted Corky’s the Number One
barbecue restaurant in the city. That's
saying something: there are more
than 250 restaurants in Memphis
serving barbecue; 115 of which
serve only barbecue. But Corky’s
is more than a restaurant: it's a major
enterprise consisting of 12 franchise
operations, grocery distribution,
institutional sales, a catering operation
and a mail order business.

Mail order? Yes. To all 50 states.
They flash-freeze mouthwatering slabs
of ribs and pork shoulders and ship
them FedEx in insulated containers.
Customers include Reggie White,

The Grateful Dead, Scotty Pippen,
Jay Leno, Eddie DeBartolo, Jr. ... and
Farrah Fawcett and Burt Reynolds.

X

as the #1 barbecue restaurant in Memphis.

Barry Pelts, President of Corky’s Bar-B-Q, uses Southern Pride smokers to help build bis reputation

During the last presidential campaign,
candidates Clinton, Dole and Perot
had Corky’s flown in.

Barry Pelts is President of Corky’s.
We asked what he attributes the
company'’s incredible success to.

“We have never lost our focus.
We started out as a barbecue ‘joint’
and today we're still a barbecue
joint. Barbecue is our business.
Everything we do supports our
commitment to this business.

“But we're not just in the restau-

rant business. We're in the idea busi-
ness too. We're constantly creating
new ways to deliver our product
under different circumstances. We
look at our total market as being
limitless. Anywhere someone is eating
anything, there is an opportunity

for Corky’s. You can get Corky’s at
20,000 feet on a Northwest Airlines jet.
You can get Corky’s at Marriot Hotels,
Kroger supermarkets, Sam’s Town
Casino in Tunica, Mississippi. If you're
having a party — no matter where,






